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Lucidity Writing’s AI Usage Policy

I use AI very selectively – and rarely – so I can maintain and nurture my critical thinking skills and professional integrity to produce high-quality, original work for clients.

AI Philosophy

My overall aim is to balance opportunity with responsibility, all with a central focus on minimising my AI usage. 

That means:

· I can reassure clients that I have the writing and editing expertise needed not to rely on AI to do my core job
· I never use generative AI to write copy or make editing suggestions
· I don’t subscribe to any AI platform, e.g. ChatGPT+, Claude, Google AI Pro
· I collaborate with clients who value authenticity, transparency and human creativity
· I believe in the magnificent power and potential of the human brain
· Clients who choose to work with Lucidity Writing benefit from my finely tuned craftmanship, unique experience and genuine empathy

I don’t have a blanket ban on using AI. Tempting though that is for moral reasons, I’m no dinosaur and appreciate its usefulness in certain circumstances. 

Ethical Foundation

I see generative AI as a rollercoaster with plenty of potential to derail. I want to minimise my contribution to its possible risks and harms.
On rare occasions, I could use Chat GPT to:

· explore potential research avenues when the Google rabbit hole becomes too deep and I have a deadline to meet
· suggest an initial article structure – when topics are complex – so I can focus on crafting the juicy content

And I’ll always consider the impacts and consequences of those choices in terms of five core principles of ethical AI usage:

1. Transparency

· If I do use AI during a project, I’ll tell clients how and why I’ve used it
· Clients have accurate expectations around effort and expertise

2. Accountability

· I maintain full responsibility for all work that goes out under my name
· Any AI output involved in a project is reviewed and refined by my human brain
· Clients enjoy quality, accuracy, human judgement and professional oversight 

3. Privacy

· I never input confidential client information into an AI tool
· Clients can trust me with their data

4. Quality

· Because I don’t rely on AI during my processes, my work is always original, accurate and delivered to a high standard
· Clients won’t receive generic, bland copy with hallucinations or bias

5. Fairness

· My stripped-back approach to AI usage means my work won’t unfairly disadvantage any group
· Clients know their copy won’t damage their reputation

Why These Boundaries Matter

In the vast majority of my work, human intuition, cultural awareness and contextual understanding are irreplaceable.

AI’s generic outputs simply won’t cut it when it comes to copywriting and editing with heart, soul, accuracy and originality.

My clients deserve human knowledge, creativity and experience, alongside a relationship built on trust. Lucidity Writing offers exactly that.
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